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COMPETITIVENESS OF HORTICULTURAL
PRODUCTS TO IMPROVE INDONESIA’S
EXPORT MARKET

Erna M. Lokollo, Budiman Hutabarat, Reni Kustiari, Hermanto, Helena J.
Purba, and Khairina M. Nukman

Indonesia is the potential to become the key player in the world's economy.
Currently, Indonesia ranks 17" of 139 countries in the world with natural
resources endowment and it ranks 38" in terms of cultural wealth. In the era of
globalization and liberalization, with its natural resources and cultural wealth,
Indonesia should be able o seize apportunities to develop its ecanomy.

To be able to seize the opporunities and to take advantage of the world trade
circumstances, Indonesia has to compete with other countrigs, The growth of
Indonesia horicultural trade for the past ten years experienced a sluggish trend
and dealt with some barriers in the world market,

Ohjective of this study is to assess the potential of Indonesian horticultural

commodities in the worlds market,
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